THE GREEK INTERNET MARKET 2001

Same Levels for the Greek Internet Market in 2001 Before the Descending Course

The big "Village" of Internet is extending continuously. European Union stamps by important growth of users in all member states. This trend is intense in Greece too, when it still remains in low percentages, on the order of 12%. This, probably, happens because Internet access is overcharged in Greece than the rest of Europe.

by Mrs. Natassa Samourkasidou (*)
The Greek Internet Market continued its upward course in 2000 and 2001 with almost the same growth rates (80%). Presenting an increase 80% from 1999, Greek Internet Market approached 45,5 billion drs for 2000. This sector of New Economy is characterized as a rapidly developing one. According to recent research, Internet is identified, from the most of Internet users, as an information tool. They support that because of web there is better and easier access to information. According to the National Committee of Posts and Telecommunications (EETT), there were 30 Internet service providers in the country, in 2000, with 99.469 permanent IP addresses. The new report of European Commission with title "eEurope- Benchmarking Report 2002" shows that Greece is the only country that didn't offer, at the end of 2001, Internet broadband connections based either on cable modem or on xDSL technology. The objective of EE is the minimum Internet penetration in households, until the end of 2002, to approach 30% and in medium term to 50%.
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The disappointing results come from schools where the number of PCs with online connection is 3%, at the moment where the average in EU amounts to 12%. Overall, some 50% of PC users also have Internet access. Out of the Internet users 56% have Internet access from home, 34% from work, 7% from schools or libraries and 3% from Internet cafes. With reference to e-government, in the provision of online government services, Greece holds one of the best positions in EU, mainly because of TAXIS. With a percentage 39% surpasses Italy and Low Countries, while is among the EU average. Another sector that is interlinked with Internet is electronic commerce (e-commerce). This is an area that is not very developed in Greece. This has to do with a number of factors as the low penetration of Internet as the local culture since Greeks prefer to be present on shopping. According to a benchmarking study worked out by Strategic International, business-to-consumer (B2C) in Greece is only 0,024% of the total domestic consumption. The Greek Ministry of Development has set up in the District of Greek Mainland an organization, called the Electronic Commerce Center of Sterea Ellada (HKESEE). Its purpose is the creation of the necessary infrastructures for the development of e-commerce in the district, and to assist small and medium sized enterprises (SMEs) of the wider area to take advantage of the opportunities offered by the Digital Economy. For this purpose, this organization has received a grant of some 170.000 _. Another ministry, the Ministry of Development, has set up an Electronic Data Interchange (EDI) network, consisting of 267 companies divided in 27 groups. These operate as a pilot group to test the efficiency of automated transactions in business-to-business (B2B) level in Greece. In general, e-commerce seems unable to take off in Greece without state support. A major breakthrough will come with the Olympic Games in 2004, where e-commerce is projected to be a prominent feature, mainly in terms of ticket sale and hotel room booking. Finally, Greece goes across from the phase of "acquaintance" to the phase of "maturity" in terms of Internet market. The forecasts for the next three years anticipate an impressive growth of the Internet sector such as a development of an infrastructure for supplying high-speed Internet services.
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